Abstract. This study aims to observe the existence of Halal food industry in developed and
Introduction
Halal industry is the latest trend in the world market. With Moslem population reaching 3 billion people, Halal industry becomes one of the fastest growing businesses in the global market. It covers sector such as finance, tourism, service, transportations, and food. Food is the essential thing in human life and the market potential for Halal food is very promising with Islam as the fastest growing religion in the world (Ismail, 2015) .
Halal food market is one of the largest consumer markets in the world as reported by the Stated of The Global Islamic Economy Report in Thomson Reuters (2014) . Furthermore, Moslems spent 16.6 percent of the total global food expenditure which eventually cause the Halal food market as one of the largest food markets in the world. Previous studies (see Regenstein et al., 2003; Lever and Miele, 2012; Abdul-Talib and Abd-Razak, 2013) indicate that the emergence of Halal in the global market is contributed by the growing global Moslem population. The growth of global Moslem population will experience a 35 percent increment from 1.6 billion in 2010 to 2.2 billion people in 2030 (The Pew Research Center, 2011) . Hence the Halal food market will continue to dominate the global food market due to Moslems have to consume Halal food regardless whether they live within Moslem majority or minority societies (Razzaque and Chaudhry, 2013) .
Nowadays, the awareness of consuming Halal food is not only come from Moslem but also non-Moslem because they think it is safer to purchase Halal products. Besides that, focus on shelf life and freshness needed for food is the reason why Halal food industry is very attractive. This condition boosted the emergence and growth of Halal food market with the broad acceptance among non-Moslem consumers who consider Halal food as safe, hygienic, quality and wholesome product. This opportunity has been grabbed by developed countries such as Japan, United Kingdom and Australia who mostly depend on automotive and electronic manufacturing. They assume that Halal The remaining part consists of three sections. Introduction and research objective are elaborated in the beginning. The next section reviews literatures, methodology, discussion and analysis. The discussion and analysis part cover the terms of Halal, Halal food industry and ways to increase non-Moslem societies' acceptance towards Halal products. In part three, conclusion and recommendation sums up the whole paper. Lastly, references list all sources supporting the writing process.
Literature Review
Halal is Arabic word which mean permitted and lawful. (Bergeaud-Blackler, 2007; Tieman and Hassan, 2015) . The term Halal generally relates to permissible consumption of food as well as moral and ethical conduct. In the past 4 years the term Halal has attracted much attention. As we can see there are research about Moslem consumers who ensure that what they eat come from Halal source (Omar and Zahrain, 2012; Batu and Regenstein, 2014; Hayat et al., 2015) . The Moslem consumers do not only check the ingredients but also wanted to be notified that the whole processes are in accordance with the Sharia principles. Batu and Regenstein (2014) stated that when preparing Halal food the process should be according to Islamic rules and the product integrity is maintain throughout the supply chain. Everything relates to the food preparation, handling and packaging must be Halal. Furthermore, Omar and Zahrain (2012) mentioned that when producing Halal food it should start from the farm and the food must be nutritious and prepare with permissible ingredients in clean and hygienic manner. Contamination from najs (filth as defined by Islamic law) or prohibited (haram) elements also cause the food becomes non-Halal. Beside production process, logistics and packaging are vital too. Non-Halal and Halal goods must be stored separately in order to prevent contamination.
Method
Qualitative method is applied in this study. The approach is based on 
Result and Discussion

Halal Food Industry in Developed and Developing Countries
Islam has become the fastest growing religion in the world. The population of Moslem among the OIC (Organization Islamic Committee) members comprises of Asia (805 million), Africa (300 million) and Middle East (210 million) (Wacharajirasophon, 2016) . With the growth of Halal food in the global market, the statistic indicates that the largest Moslem nations are located in Asian countries with 63.3% of the total Halal market.
Developed countries such as Japan, Australia and United Kingdom present a high demand for Halal products that suit a convenience-oriented lifestyle. As state in table 1, the market size for Halal food in 2014 has achieve USD 1 million. The consumers are not only come from Moslem, other religions also purchase Halal foods due to perceptions that they are safer. The United Kingdom with Moslem population around 3 million has high consumption on Halal meat which is more than 6 million dollars possibly due to demand from non-Moslem (Ismail, 2015) . Hassan and Awang (2009) (2015); Australian Government Department of Agriculture (2014); Mori (2014) As the biggest meat exporters, Australia is recognized as a world leader (2014) The fact that food is the ultimate thing in human's life, the market potential is very promising for people although they come from different cultural backgrounds and religion. Mathew et al. (2014) mentioned that in today's society, the increase concerns over health promotes the acceptance on Halal food as it gives the perception consuming clean and hygienic food to promote a better health. The incidents of food poisoning for example by salmonella and e-coli have made the issue on food safety a major market concern. Therefore, it is important to promote Halal food as being safetycompliant since they undergo one of the safest methods of production. Thus, Halal food producers should consider this condition as a great opportunity to attract non-Moslem community as one of the target market.
The Halal certificate and including Halal logo on the food product are the important thing to apply because consumers today are more aware about the food they consumed. The Halal logo attached in the packaging can convince Moslem consumers that the product produced and prepared according to Islamic requirements. While for non-Moslem consumers, Halal logo acknowledge them that the food is prepared in the most hygienic way and clean to be consumed.
Empirical studies on non-Moslem awareness on Halal food are limited (see Mathew et al, 2014; Haque et al, 2015) The awareness of consuming Halal food is not only come from Moslem but also non-Moslem because they think it is safer to purchase Halal products.
Besides that, focus on shelf life and freshness needed for food. That is the reason why Halal food industry is very attractive. Therefore, it is important to promote Halal food as being safety-compliant since they undergo one of the safest methods of production. Likewise, more research work should be conducted to fill the gaps of Halal market development beside those six mentioned countries.
The high demand of Halal food should provide benefit for consumers in terms of giving a safer product and obligatory for Moslem to consume Halal food.
